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EXECUTIVE SUMMARY
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A. BACKGROUND

Al. This study aims at investigating the television viewership of local sports events
and searching for new methods to expand the television viewership.

AZ. From 19 May to 22 May 1997, 604 respondents of age 12 or above were
mterviewed. Among them, 45.2% were viewers i the past 12 months of at least
one televised sport event held locally ; 54.8% were non-viewers.

B. MAIN FINDINGS

B.1 Males (60.8% ) and age group 12-39 ( 76.8%) dominated the viewers who were
induced by their personal interest in the sports (59.0%), high standard of the
competition (42.9%) and international games (42.5%).

B.2 Maim reasons for non-viewing were: no time (48%), no favourite sports (36.3%)
and showing time not suitable (21.1%). The last reason was most prominent
among students.

B.3 The viewers were mostly impressed by 'exciting competition process' (39.6%) and
' good performance of the players' (31.9%%).

B.4 The most popular TV sport watched in the past 12 months was feotball ( 30.3% of
all respondents ), followed by tennis (26.2% ), volleyball (19.5% )and dragon
boat racing (17.9%).
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B.5 The most popular televised sport event was Salem Tennis Open 1997 (24% of all
respondents), followed by Hong Kong World Women Volleyball (18.2%), the
World Cup (Preliminary Round) Hong Kong vs. Thailand (17.2%), 19th
Hong Kong - Guangdong Cup (16.9%) and Dragon Boat International Races
1996 (15.7%).

B.6 75.3% of all respondents watched the sports news on all TV stations and channels.
The most popular TV channel in sport news was TVB Jade (39.9%), followed by
ATY Home (20.0%), Cable TV (7.6%) and TVB Pearl (6.6%).

B.7 The most frequently mentioned media for broadcasting information were
advertising airtime on television (76.9% of viewers) and advertisement on

newspapers or magazines (59.0%). 37.0% of viewers watched the programmes
by chance. [Q11]

B.8 50.5% of all respondents (i.e. 71.8% of viewers) were in favour of more televised
sports programmes in the future and 15.2% were not in favour. 34.3% had no

opmion. 32.9% of non-viewers were in favour..

B.9 Among all the respondents who would like more televised sports programmes in the
future, International competitions held overseas were the most preferred

¥

tollowed by international competitions held locally, and, local ones.

B.10 For all respondents, the most popular sport favoured for broadcasting was

Football , followed by basketball, volleyball, swimming, tennis, table tennis
and badminton.

B.11 The hsts of favoured sports for broadcasting varied with demographical
background: While football was most favoured by male, age 20-39, secondary
education, white collar and blue collar, professionals and $15,000-plus income
groups, basketball was most preferred by students and age 12-19 groups, and
swimming by female group.

B.12 61.3% of all respondents watched miscellaneous sports programmes. The most
popular miscellaneous sports programmes was £ & (5 (watched by 16.1% of all

respondents), followed by adidas ERK 1 (by 14.2%), NBAHEFY (by 6.1%)
and NBA Game of the Week (4.5%).

ii
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CHAPTER 1

BACKGROUND

1.1 Background

The Sports Development Board (SDB) is interested in investigating the
television viewership of local sports events. The findings would help the National Sports
Associations (NSA) and the SDB's marketing teams promote sports and solicit

sponsorship:

1.2 Objectives and Areas of Investigation

1) Assessment of television viewership of the local TV sports programmes

2) Identification of the determinants and constraints of television viewers in
choosing sports programmes

3) Determination of sources of programme broadcasting information

4) Searching for new methods to expand television viewership
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CHAPTER 2

SURVEY METHODOLOGY

2.1 Target Respondents

The survey covered general public of age 12 or above.

2.2 Mode-of Data Collection

Data were collected by means of telephone interviews. Fifteen experienced
mterviewers were employed to carry out the fieldwork.

2.3 Sample Design

The telephone directories were used as the sample frame and the target
respondents were selected by random sampling method.

2.4 Questionnaire

The questionnaire is enclosed.

2.5 Main Fieldwork Period

The fieldwork of the research was conducted from 19 May to 22 May 1997.



2.6 Enumeration Results

Out of a total of 1,674 calls attempted, there were 417 refusals, 653 non-

contacts (no response or line busy) and 604 successful interviews. The response rate is
therefore 59.2%.

suce interviews
esstul x 100%

Calculation of response rate : _ :
successful mterviews + refusals

604

= x 100%
604 + 417

=59.2%
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CHAPTER 3

FINDINGS

3.1 Respondents' Profile

3.1.1 Respondents' Profile

There were 604 respondents enumerated in the survey. Among them, 45.2%
were television viewers of local sports programmes and 54.8% were not.

The sample comprised slightly more female respondents (51.8%) than male
respondents (48.2%). More than seventy percent (71.8%) of the respondents were of
age between 12 and 39 while only 28.1% were above 39.

Most (81.9%) of the respondents had secondary education level or above.
56.2% of the respondents were economically active. The proportion of students was

20.4% while that of housewives was 16.4%. Retired and unemployed accounted for
7.1% of the sample.

42.4% of the respondents did not have any income. For the respondents
having income, the monthly incomes were mainly between $10,000 and $15,000 (19.7%)
while 5.5% had income in excess of $30,000 and 2.3% below $5,000.

44.9% of the respondents were in private housing, 38.7% in public housing.
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Table 3.1

Respondents' profile
Frequency | Percentage
Q5.
having watched sports events held in 273 45.2
Hong Kong on TV
having not watched any sports events 331 54.8
held m Hong Kong on TV
DI. Sex :
male 201 48.2
.. female 313 51.8
D2. Age -
12-19 110 18.2
20-29 130 21.5
30-39 194 32.1
40-49 95 15.7
3(0-59 34 5.6
60 or above 41 6.8
D3. Education level :
primary or below 109 18.0
secondary (including matriculated) 383 63.4
tertiary or above 112 18.5
D4. Occupation -
professional or managerial level 82 13.6
white collar 125 20.7
blue collar 132 21.9
student 123 20.4
housewife 99 16.4
retired / unemployed 43 7.1
- e

........................
............................
...............................




Frequency | Percentage
D5. Personal monthly income :
no income 256 42.4
less than $5,000 14 2.3
$5,000-$9,999 86 14.2
$10,000-$14,999 119 19.7
$15,000-$19,999 58 9.6
~ $20,000-829,999 38 6.3
$30,000 or above 33 5.5
D6. Housing type :
public estate 234 38.7
Housing Authority Home Ownership 77 12.7
private house / villa 271 44.9
i)ﬁvate house (quarter) / simple house / 17 2.8
temporary house
hostel 5 0.8
Base -_ _. 604 |




3.1.2 Profiles of Viewers and of Non-viewers

3.1.2.1  Profile of viewers

Among the viewers, there was a higher percentage of male (60.8%) than

female (39.2%). Over three quarters (76.8%) of viewers were of age 12-39. 23.1%
were of age 40 or above.

Most (86.4%) of the viewers had secondary education or above. Classified by

occupation, the largest group of viewers was students (28.2%), followed by blue collar
(22.3%).

The distributions of monthly income and housing type of viewers tally quite
well with the overall respondents profile. 58.2% of the viewers had monthly income.
Their monthly incomes were mainly between $10,000 and $15,000 (19.4%).

42.5% of the viewers were in the public housing, 41.4% in private housing and
the remaining 16.1% m other housing type.

3.1.2.2  Profile of non-viewers

Among the non-viewers, only 37.8% of them were male and 62.2% were

temale. 67.6% of the non-viewers were of age 12-39 and 32.3% of age 40 or above.

About eighty percent (78.2%) of the non-viewers had secondary education or

above. The largest groups of non-viewers were white collar (23.0%), housewives
(21.8%) and blue collar (21.5%).

It was found that the distributions of personal monthly income and housing
type of non-viewers were similar to that of the overall respondents. 57.1% of the non-

viewers had income. The two major income groups were $10,000-$14,999 (19.9%) and
$5,000-39,999 (16.9%).

47.7% of the non-viewers were in the private housing and 35.6% in public
housing,



Table 3.2

Profiles of viewers and of non-viewers

Havmng
watched local
Sports program

Having not

watched any

local sports
program

All respondents

Freq.

%

Freq.

%

| Freq.

%

D1. Sex :
male

female

166
107

60.3
39.2

125
206

37.8
62.2

291

|| 313

48.2
51.8

D2. Age -
12-19
20-29
30-39
40-49
50-59

60 or above

64
67
79
40
11
12

23.4
24.5
28.9
14.7
4.0
4.4

46
63
115
55
23
29

13.9
19.0
34.7
16.6
6.9
3.3

110
|

130

194
95
34
41

18.2
215
32.1
15.7
5.6
6.8

D3. Education level -

primary or below

secondary (inchuding
matriculated)

tertiary or above

37
175

61

13.6
64.1

22.3

72
208

51

21.8
62.8

15.4

I 109
383

112

13.0
63.4

18.5

D4. Occupation -

professional or managerial
level

white collar
blue collar

student

housewife

45

37

76

11.2

82

1235
132

13.6




Having Having not ||All respondents
watched local | watched any
sports program| local sports
program
Freq. % Freq. % Freq. %
D5. Personal monthly income II
no income 114 | 41.8 | 142 | 429§ 256 | 424
" less than $5,000 51 18] 9| 27| 14| 23
E $5,000-$9,999 30 | 11.0| 56 | 169 || 86 | 14.2
$10,000-$14,999 53 19.4 66 199 || 119 | 19.7
$15,000-$19,999 32 | 117 26 | 79| 58 | 96
! $20,000-$29,999 22 8.1 16 4.8 38 6.3
$30,000 or above 17 6.2 16 4.8 33 5.5
D6. Housing type -
public estate 116 | 425 | 118 | 356 | 234 | 387
Housing Authority Home 36 13.2 41 12.4 77 12.7
Ownership
private housing / villa 113 | 414 ] 158 | 477 | 271 | 44.9
private housing (quarter) / 5 1.8 12 3.6 17 2.8
U simple house / temporary
: house
B hostel 3 1.1 2| 06| 5| 08
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3.1.3 Television Viewership of Local Sports Programmes by Demographics

3.1.3.1 Sex and age

Among the male respondents, a higher percentage of them (57.0%) had
watched local sports programmes. Only 34.2% of female respondents had watched.

There was an obvious trend: the youngsters were more inclined to watch. A
higher percentage of young respondents (12-29 years old) had watched. Starting with
the 30-39 age bracket, non-viewers exceeded viewers. For the respondents aged over 50,

S A

less than one-third of them had watched.

Table 3 .ZA Television viewership of local sports programmes by sex and age

Having watched | Having not " Base
local sports watched any
program local sports
program
Freq. % Freq. | %
D1. Sex :
male 166 | 57.04 | 125 | 4296 | 291
female 107 | 34.19 | 206 | 65.81 | 313
D2. Age - |
12-19 64 | 58.18 46 | 41.82 | 110
20-29 67 | 51.54 | 63 | 4846 | 130
30-39 79 14072 | 115 | 59.28 | 194
40-49 40 | 42.11 55 | 57.89 95
50-59 11 32.35 23 67.65 34
60 or above 12 | 29.27 29 | 70.73 41
10




3.1.3.2  Education level and occupation

It was found that the higher the education level of the respondents, the higher
the percentage of viewers. Over half (54.5%) of respondents with education level of
tertiary or above had watched local sports programmes.

Students (62.6%) and professionals and management (54.9%) were more

mchned to watch. The housewives and retired / unemployed respondents were least
inclined.

Table 3.3B  Television viewership of local sports programmes by education level
and occupation

Having watched | Having not Base
local sports watched any
program local sports
program
Freq. % Freq. %
D3. Education level :
primary or below 37 33.94 72 66.06 | 109
secondary (including 175 | 4569 | 208 | 5431 | 383
matriculated)
tertiary or above 61 34.46 51 45.54 ¢ 112
D4. Occupation - “
professional or managerial 45 54.88 37 | 45.12 82
level
white collar 49 | 39.20 76 | 60.80 | 125
blue collar 61 | 46.21 71 53.79 | 132
~ student 77 62.60 46 37.40 123
housewife 27 | 27.27 72 | 72.73 99
retired / unemployed 14 | 32.56 29 | 67.44 43
|3 a2 | 3 | 548 | 604

11




3.1.3.3  Personal monthly income and housing type

It could be seen that respondents with monthly income of $15,000 or above
were more inclined to watch.

Table 3.3C Television viewership
monthly income and housing type

of local sports programmes by personal

)

Having watched | Having not Base
local sports watched any
program local sports
program
Freq. % Freq. %
D5. Personal monthly income
no mcome 114 | 4453 | 142 | 5547 | 256
less than $5,000 5 35.71 9 64.29 14
$5,000-89,999 30 | 34.88 56 | 65.12 86
$10,000-$14,999 53 | 44.54 66 | 5546 | 119
$15,000-$19.999 32 35.17 26 44,83 58
$20,000-$29,999 22 | 57.89 16 | 42.11 |} 38
$30,000 or above 17 51.52 | 16 | 48.48 33
D6. Housmg type -

public estate 116 49.57 118 50.43 234
Housing Authority Home 36 | 46.75 41 53.25 77
Ownership
private house / villa 113 | 41.70 | 158 | 58.30 | 271

.+~ private house (quarter) / 5 2941 12 | 70.59 17
stmple house / temporary
house
hostel 3 60.00 2 40.00 | 5

12




32 Determinants and Constraints in Choosing Sports Programmes

3.2.1 Reasons for Not Watching Any Televised Local Sports Programmes (Q6)

Non-viewers of local sports programmes were asked why. Main reasons for
not watching included 'no time' (48.0%), 'no favourite sports' (36.3%) and 'showing time
not suttable' (21.1%).

Table 3.4  Reasons for not watching any televised local sports programmes
Q6. Why didn't you watch any sports events in Hong Kong on TV 7 (rotation, multiple

responses)

Q& Frequency | Percentage

no time 159 48.0

no favourite sports 120 36.3

showing time not suitable | 70 21.1

no mterest in sports 43 13.0

do not like local competitions 38 11.5

other better choices of programmes | 34 10.3

competition standard too low 33 10.0

household members do not like these 23 6.9
programmes

no sports star 15 4.5

poor performance of commentator 0 2.7

no enough promotion / do not know the 0 27
programme broadcasting information

programmes too long 7 2.1

, ‘programmes too short 6 1.8

no mterest in watching TV 5 1.5

no special reason 6 1.8

e .. T
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3.2.2  Reasons by Demographics (see computer table pg. 1-31 to 1-46)

Among the non-viewers, more men {52.0%) mentioned 'no time' than women
(45.6%) did. Over half of non-viewers of age 20-49 also mentioned 'no time'. Over half
of economically active non-viewers also mentioned this as the reason.

- The percentage of mentioning 'no favourite sports' among the demographics
was similar to that of the overall respondents (36.3%).

More men (24.0%) mentioned 'showing time not suitable' than women (19.4%)
did. Over one-third (34.8%) of students also mentioned 'showing time not suitable’. It

was the largest group among the six occupation groupings which mentioned this as the
reason.

14
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3.2.3 Criterta of Television Viewers of Local Sports Programmes in Choosing

Sports Programmes (Q13)

Viewers of local sports programmes were asked on what criteria they chose
televised sports programmes. 59.0% of the viewers said they were interested in the
sports and 42.9% reported that they chose high standard competition. Another 42.5%
said they liked to watch international competitions. Other criteria included 'having time'
(37.0%) and 'having sports star' (35.5%).

Table 3.5  Criteria of choosing televised sports programmes

Q13. On what criteria do you choose to watch televised sports programmes (not only
sports events in Hong Kong) 7 (rotation, multiple responses)

Q13 Frequency | Percentage

personal mterest in the sports 161 59.0

high standard of the competition 117 42.9

like to watch international competition 116 42.5

having time ' 101 37.0

having sports star 97 35.5

broadcasting time is suitable 86 31.5

better than other TV programmes 49 17.9

household members like to watch these 35 12.8
programmes

like to watch local competition 33 12.1

good performance of commentator 27 0.9

others (exciting competition process, well- 4 1.5
matched competition)

,-Do special criterion 16 5.9

Base . Cvion D anne B e
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3.2.4 Crteria in Choosing Sports Programmes by Demogréphics
(see computer table pg. 1-86 to 1-95)

The criteria of men and of women in choosing sports programmes were slightly
different. The top five criteria for men were: 'personal interest in the sports' (60.2%),
like to watch international competition' (45.2%), 'high standard of the competition’
(42.8%), having sports star' (36.8%) and 'having time' (31.9%). The top five criteria for
women were: ‘personal interest m the sports' (57.0%), 'having time' (44.9%), 'high

standard of the competition' (43.0%), 'like to watch international competition' (38.3%)
and ‘having sports star' (33.6%).

More men (45.2%) than women (38.3%) said they liked to watch international

competitions. 44.9% of women mentioned 'having time' while only 31.9% of men
mentioned this.

The top five criteria for viewers of age 20-29 were: 'personal interest in the sports'
(73.1%), 'like to watch international competition' (53.7%), 'high standard of the

competition' (47.8%), 'having sports star' (43.3%) and 'broadcasting time is suitable'
(40.3%).

The criteria of the viewers of age 12-19 included 'personal interest in the sports'
(65.6%), 'having sports star’ (45.3%), 'like to watch international competition' (35.9%),
having time' (35.9%) and ‘high standard of the competition' (34.4%). The viewers of
age 12-19 were more concerned about sports star (45.3%) among the viewers. In

contrast, 35.5% of the overall viewers mentioned ‘having sports star' as a criterion.

The viewers of age 20-29 were mostly driven by 'personal interest in the sports’
(73.1%), much higher than the overall 59.0%.

The most frequently mentioned criterion of the professionals was 'high
standard of the competition' (53.3%).

16



3.2.5 Justiposition of Determinants in Choosing and Reasons for Not Viewing

When justipositioned, the findings of Q6 and Q13 showed that sports type was one
of the most important determinants, especially for those of age 20-29, of age 12-19,
white collar and student respondents. 59.0% of viewers said one of the main criteria of
choosing televised sports programmes was their personal interest in the sports. 36.3%
of non-viewers said the reason for not watching was no favourite sports. Those of age

00 or above, white collar and with personal monthly income $10,000-$14,999 were
particularly of this view.

Respondents’ time was another very important determinant. The most frequently
mentioned: reason for not watching was no time (48.0%). 37.0% of viewers reported

that the criterion of choosing televised sports programmes was having time.

Showing time was another important determinant. 31.5% of viewers mentioned
broadcasting time is suitable'. 21.1% of non-viewers said that 'showing time not suitable’
was one of the reasons. Over one-third (34.8%) of students non-viewers mentioned
showing time not suitable'. Among the six occupation groupings of non-viewers, this
reason was the most prominent with the students.

17



Table 3.6  Justiposition of determinants in choosing and reasons for not viewing
Having watched Having not
local sports | watched any local
program Sports program
Freq. | Percent| Freq. | Percent
sports type 161 59.0 120 36.3
time whether respondents had 101 37.0 159 48.0
showing time 86 31.5 70 21.1
| competition standard 117 42 9 33 10.0
hke to watch international 116 42 5 - .
competitions (for viewers)
Sports star 97 35.5 15 4.5
other choices of programmes 49 17.9 34 10.3
local competitions 33 12.1 38 11.5
household members 35 12.8 23 6.9
performance of commentator 27 9.9 9 2.7
exciting competition process, well- 4 15 . .
matched competition (for viewers) |
no interest in sports (for non-viewers) | __ -- 43 13.0
no enough promotion / don't know -- - 0 2.7
the programme broadcasting
information (for non-viewers)
programmes too long (for non- - -- 7 2.1
viewers)
programmes too short (for non- - - 6 1.8
viewers)
no interest in watching TV (for non- o - 5 1.5
viewers)
no special determinant 16 5.9 6 1.8

18




3.2.6 Salient Impressions of The Televised Local Sports Prdgrammes (Q10)

Viewers of local sports programmes were asked to give salient impressions of
the programmes. The salient impressions ofien mentioned included 'exciting competition
process' (39.6%), 'good performance of players' (31.9%), 'competition result’ (14.7%)
and 'atmosphere of the event' (10.3%).

Table 3.7  Salient impressions of the televised local sports programmes

Q10. For the programmes you mentioned, which part(s) of the programmes or events is
more impressive 7 (unaided, multiple responses)

Q10 | Frequency | Percentage
exciting competition process . 108 . 396
good performance of players - 37 31.9
competition result 40 14.7
atmosphere of the event 28 10.3
the scoring moment 14 5.1
good performance of commentator 6 2.2
the competition is interrupted / postponed 5 1.8
spectator response 3 1.1
on-site advertising board / banner 2 0.7
others (overtime in the competition / fighting 5 1.8
among players / Michael Cheung / naked man
/ angle of recording)
nothing impressive 59 21.6

Base T e — — ______________ o
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3.2.7 Salient Impressions of The Televised Local Sports Programmes by
Demographics (see computer table pg. 1-71 to 1-76)

For the women, about forty percent (40.2%) of them mentioned 'good
performance of players' followed by 'exciting competition process' (26.5%). This was
slightly different to the overall viewers. 39.6% of them mentioned 'exciting competition
process' and 31.9% mentioned 'good performance of players'.

It seems the higher the education, the higher the percentage of mentioning
‘exciting competition process' as the salient impression. 44.3% of viewers with tertiary
education or above mentioned 'exciting competition process. 39.4% of viewers with

secondary- education and only 32.4% of viewers with primary education or below
mentioned this.

20



— [ =

3.3 Television Viewership of The Specific Local Sports Programmes

This part describes the television viewership of the specific local sports
programmes. Only the television viewers of the programmes were asked.

3.3.1 Television Viewership by Sports (Q7)

The four television broadcasting companies (TVB, ATV, Cable TV and Star
TV) reported they had televised totally 19 local sports programmes from May 96 to
Apnl 97. These 19 programmes were from 11 sports. Among them, 4 were football
matches and 3 were tennis competitions. |

In term of all respondents, 30.3% of them had watched televised local football
matches, 26.2% had watched local tennis competitions, 19.5% had watched volleyball
competitions and 17.9% had watched dragon boat competitions.

In term of viewers, 67.0% of them had watched televised local football
matches before, 57.9% had watched televised local tennis competitions, 43.2% had

watched televised local volleyball competitions and 39.6% had watched televised local
dragon boat competitions.

21



Table 3.8  Television viewership by sports

Q7. Have you watched any of the following sports programmes (read out the sports

L
L
I
I
[ one by one)
L
|
L
L

Rank |Q7 Frequency {Percent 1*| Percent
k%
1 | football 183 67.0 30.3
2 | tennis 158 57.9 26.2
3 volleyball 118 43.2 19.5
fl dragon boat 108 39.6 17.9
5 | swimming 50 18.3 8.3
6 basketball 46 16.8 7.6
7 badminton 36 13.2 6.0
i 8 | rugby 35 12.8 5.8
0 cycling 29 10.6 4.8
10 | athletics 28 10.3 4.6
. 11 | other ball games (cricket, snooker) 4 1.5 0.7
oBawe 1 | | e

_ * Percent 1: the base is viewers of local sports programmes
** Percent 2: the base is all respondents

22



3.32  Television Viewership by Programmes (Q8)

In term of all respondents, 24.0% of them had watched Salem Tennis Open
1997 on the television. Next came Hong Kong World Women Volleyball (18.2%). The
two football matches, World Cup (Preliminary Round) Hong Kong vs. Thailand (17 2%)
and 19th Hong Kong - Guangdong Cup (16.9%) ranked third and fourth respectively.
The fifth was Dragon Boat International Races 1996 (15.7%).

In term of viewers, 53.1% of them had watched Salem Tennis Open 1997,
40.3% had watched Hong Kong World Women Volleyball 38.1% and 37.4% of
viewers had watched the two football matches, World Cup (Prelimmary Round) Hong
Kong vs. ‘Thailand and 19th Hong Kong - Guangdong Cup respectively. 34.8% of
viewers had watched Dragon Boat International Races 1996,

23
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* Percent 1: the base is viewers of local sports programmes

** Percent 2: the base is all respondents

24

Table 3.9  Ranking of Television viewership by programmes
U Q8. read out the names of the sports events:
Rank|QS8 Freq. | % 1* |% 2**
[] 1 | 97.04. Salem Tennis Open 1997 (TVB Jade & Pearl & Star] 145 | 53.1| 24.0
ESPN)
U 2 | 96.11. Hong Kong World Women Volleyball (ATV Home) | 110 | 40.3 | 18.2
3 | 97.03. World Cup (Preliminary Round) HK vs. Thailand| 104 | 38.1| 17.2
ﬂ (TVB Jade) ‘
4 | 97.01. 16th Hong Kong - Guangdong Cup (TVB Jade) 102 | 37.4 | 16.9
5 | 96.06. Dragon Boat Intemational Races 1996 (TVB Jade) | 95 | 34.8] 15.7
[] 6 | 97.02. Chinese New Year Football Tournament (Cable 84 | 30.8} 13.9
Sports)
ﬂ 7 | 96.06. 2nd Asian Dragon Boat Championships (TVB Jade)| 67 | 24.51 11.1
8 | 96.10. Marlboro Championships 1996 (TVB Pearl) 65 | 23.8| 10.8
9 | 96.09. 16th Asian Club Championships (TVB Jade & 55 1 20.1| 9.1
Star Sports) |
10 | 97.01. 1997 EPSON Swimming World Cup Hong Kong 483  17.6 | 7.9
(ATV Home, Cable Sports & Star ESPN)
11 | 96.06. 7th Super Kuhg Sheung Cup Basketball Invitational | 45 | 16.5| 7.5
| Championships (TVB Jade)
12 | 97.03. Rugby World Cup Sevens (ATV World & Star 35 | 12.8] 5.8
Sports)
13 | 96.08. Asian Beach Volleyball Circuit (ATV Home) 35 | 12.8| 5.8
14 | 96.05. Thomas & Uber Cup Final (Star Sports) 29 | 106 4.8
15 | 96.10. Tour of China {ATV Home) 28 | 10.31 4.6
16 | 97.02. Hong Kong - Shenzhen (China) Marathon 24 ] 38| 4.0
(Star Sports) _
17 | 96.11. Hong Kong Open Badminton Championships 24 | 88| 4.0
(ATV Home)
18 | 96.11. The Nat West Markets Classic ATP Senior Tennis | 19 | 7.0 | 3.1
Tournament (ATV World)
19 | 96.10. Hong Kong Intemational Cricket Sixes(ATV World)| 3 1.1 | 0.5
Others 16 | 59| 5.9
Bage . oo D |23 604




3.33 Regrouping and Ranking of Televised Programmes by Sports Type (including
'others' mentioned unaided)
3.3.3.1 Football

In the 11 sports televised, football came

first. At least twenty percent of the

viewers of local sports programmes had watched the televised local football programmes.
Besides, 7 respondents mentioned, unaided, the World Cup (Preliminary Round) HK vs.

South Korea which was televised in Adidas ER 3K

H 5L 6 respondents mentioned local

league football matches which were televised in Nike AN [EERIEREE.

Table 3.9A Television viewership of local football programmes

Q8 05.football Frequency| Percent 1 | Percent 2
96.09. 16th Asian Club Championships (TVB Jade & 55 20.1 91
Star Sports)
97.01. 19th Hong Kong - Guangdong Cup (TVB Jade) 102 37 4 16.9
97.02. Chinese New Year Football Tournament (Cable 94 30.8 13.9
Sports)
97.03. World Cup ( Preliminary Round ) HK vs. 104 381 17.2
Thailand (TVB Jade)
Others (World Cup (Preliminary Round) HK vs. South 13 48 2.2
Korea, local league)
having watched but forgot the name 4 15 0.7
Base B N 2713 | 604
3.3.3.2 Tennis
Table 3.9B Television viewership of local tennis programmes
Q38 _10.tennis Frequency| Percent 1 | Percent 2
96.10. Marlboro Championships 1996 (TVB Pearl) 65 23 8 10.8
96.11. The Nat West Markets Classic ATP Senior 19 70 31
Tenms Tourmnament (ATV World) |
97.04. Salem Tennis Open 1997 (TVB Jade & Pearl & 145 53 1 24.0
tar ESPN)
Base ........ ST T
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3.3.3.3 Volleyball

Table 3.9C Television viewership of local volleyball programmes

Q8 08.volleyball

Frequency

Percent 1

Percent 2

96.08. Asian Beach Volleyball Circuit (ATV Home)

35

12.8

3.8

96.11. Hong Kong World Women Volleyball (ATV
Home)

110

40.3

18.2

Others (Hong Kong World Women Volleyball Super
Challenge Cup *) (ATV Home)

0.4

0.2

Base

694 -

3.3.3.4 Dragon boat

Table 3.9D Television viewership of local dragon boat programmes

Q8 03. dragon boat

Frequency

Percent 1

Percent 2

96.06. 2nd Asian Dragon Boat Championships (TVB
Jade)

67

24.5

11.1

96.06. Dragon Boat International Races 1996 (TVB
Jade)

93

34.8

15.7

having watched but forgot the name

1.1

0.5

Base

|

604

3.3.3.5 Swimming

Table 3.9E  Television viewership of local swimming programmes

Q8 04.swimming

Frequency

Percent 1

Percent 2

97.01. 1997 EPSON Swimming World Cup Hong
Kong (ATV Home, Cable Sports & Star ESPN)

48

17.6

having watched but forgot the name

* This event was held in 1995 (outside the survey period).
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3.3.3.6 basketball

Table 3.9F Television viewership of local basketball programmes

Q8 07.basketball

Frequency

Percent 1

Percent 2

96.06. 7th Super Kung Sheung Cup Basketball
Invitational Championships (TVB Jade)

45

16.5

7.3

0.4

0.2

Base.

Others (A FTZIL ) (TVB Jade FEF HF)

|

3.3.3.7 Badminton

Table 3.9G Television viewership of local badminton programmes

(08 09.badminton

Frequency

Percent 1

Percent 2

96.05. Thomas & Uber Cup Final (Star Sports)

29

10.6

4.8

96.11. Hong Kong Open Badminton Championships
(ATV Home)

24

3.8

4.0

Base =

3.3.3.8 Rugby

Table 3.9H Television viewership of local rugby programmes

Q8 06.rugby

Frequency

Percent 1

Percent 2

97.03. Rugby World Cup Sevens (ATV World & Star

335

12.8

5.8

Sports)

Base

| 604
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3.3.3.9  Cycling

Table 3.91

Television viewership of local cycling programmes

Q8 02.cycling

Frequency

Percent 1

Percent 2

96.10. Tour of China (ATV Home)

28

10.3

4.6

having watched but forgot the name

1

0.4

0.2

Base |

o R e

3.3.3.10 ArhIeﬁcs

Table 3.9)

Television viewership of local athletics programmes

Q8 01].athletics

Frequency

Percent 1

Percent 2

97.02. Hong Kong - Shenzhen (China) Marathon
(Star Sports)

24

8.8

4.0

Others (Hong Kong International Golden Mile)
(TVB Jade 5 5 H5)

0.4

0.2

having watched but forgot the name

1.1

0.5

Base

273

604

3.3.2.11 Other ball games (crickéf and snooker)

Table 3.9K Television viewership of other ball games programmes

Q8 11.other ball games

Frequency

Percent 1

Percent 2

96.10. Hong Kong International Cricket Sixes (ATV
World)

3

1.1

0.5

having watched but forgot the name (snooker)

0.4

Base

L | 3| 4
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3.4 Sources of Programme Broadcasting Information

Thus part describes the sources of programme broadcasting information. Only

viewers of the local sports programmes were asked.

3.4.1 Television Channels on Which Respondents watched Local Sports Programmes(Q9)

In terms of all respondents, 39.9% of respondents watched local sports

programmes on TVB Jade, 20.0% of them watched the programmes on ATV Home,

7.6% watched on Cable TV and 6.6% watched on TVB Pearl.

In term of viewers, 88.3% of them watched local sports programmes on TVB
Jade and 44.3% watched the programmes on ATV Home, about fifteen percent of

viewers watched on Cable TV (16.8%) and TVB Pearl (14.7%).

Table 3.10 Television channels on which respondents watched local sports

programmes

Q9. On which TV channel(s) have you watched these sports programmes during the
past twelve months 7 (unaided, multiple responses. don't mix up the Chinese /

English channels)

Q9

Frequency | Percent 1*

Percent
2 # %

TVB Jade (Chinese)

- 241 38.3

39.9

ATV Home (Chinese)

121 443

20.0

Cable TV

46 16.8

7.6

TVB Pearl (English)

40 14.7

6.6

ATV World (English)

15 3.5

2.5

14 5.1

2.3

s

604

* Percent 1: the base is viewers of local sports programmes

** Percent 2: the base is all respondents
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3.4.2 Television Channels by Demographics (see computer table pg. 1-66 to 1-70)

Almost all (98.4%) of the younger viewers (age 12-19) watched local sports
programmes on TVB Jade.

While TVB Jade had the highest viewership in all demographical categories, it
tared less well with the professionals. While ATV Home usually ranked second, it
seemed to have some particular appeal to the professionals whose ratio (48.9%) was

shghtly higher than the overall 44.3%.
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3.4.3 Sources of Programme Broadcasting Information and The Most Convenient
One (Q11 & Q12)

The most frequently mentioned medium of getting broadcasting information
was advertising airtime on television (76.9%). Another medium mentioned by the
respondents was advertisement on the newspaper or magazine (59.0%). 37.0% of
viewers watched the programmes by chance.

Among the viewers, 62.3% regarded advertising airtime on the television as
the most convenient channel. 27.5% chose advertisement on the newspaper or magazine,

Table 3.11  Sources of programme broadcasting information and the most
convenient one

QI1. How do you get to know about the broadcasting information of these sports
programmes 7 (rotation, multiple responses)

Q12. Which is the most convenient channe] for you ?

Q11. channel of Q12. the most
getting broadcasting] convenient channel
information (smgle responses)
(multiple responses)

Freq. % Freq. %

advertising airtime on TV 210 76.9 170 62.3

~ advertisement on the newspaper / 161 50 0 | 75 27.5
magazine

watching them by chance 101 37.0 14 5.1

mentioned or recommended by 57 20.9 5 1.8
friends / schoolmates / household
members

programme time table on the 472 15.4 g 2.9
authorized magazine

MTR poster / poster on street 19 70 1 0.4

Base | jm| |
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344 The Most Convenient Source by Demographics (see computer table pg. 1-81 |
to 1-85)

69.2% of women, 73.4% of viewers of age 30-39 regarded advertising airtime
on the television as the most convenient single source. The younger viewers (age 12-19)

mentioned advertising airtime on the television least frequently. Only less than half
(48.4%) of them did so.

70.3% of viewers with primary education or below and over seventy percent
(71.1%) of professionals regarded advertising airtime on the television as the most
convenient single source.

37.3% of the younger viewers regarded advertisement on the newspaper or

magazine as the most convenient single source. This percentage was the highest among
viewers of different age groups mentioning this as the most convenient single source.
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3.5 Methods to expand Television Viewership

3.5.1 Attitude towards More Televised Sports Programmes (Q14)

All respondents were asked to express their attitude on more televised sports
programmes. In terms of all respondents, an absolute majority, 50.5% of them, was in

favour of more televised sports programmes and 15.2% were not in favour. 34.3% had
10 opiion.

In terms of viewers, over seventy percent (71.8%) of them favoured more

televised sports programmes.

For the non-viewers, 32.9% favoured more such programmes. 46.2% of them

had no opinion.

Table 3.12  Attitude towards more televised sports programmes
Q14. Would you like to have more sports programmes on TV ?

3.5.2

(65.6%), blue collar (66.7%) and students (61.8%) were more in favour of it.

Q14 Having watched| Having not || All respondents
local sports watched any
program local sports
program
Freq. % Freq. % || Freq. %
Yes(go to Q15A) 196 71.8 109 32.9 305 50.5
No (go to Q15B) 23 | 84 69 | 208 | 92 | 152
No opmion (g0 t0 Q16) | 54 | 198 | 153 | 462 Il 207 | 343
Bue m] e [

Attitude towards More Televised Sports Programmes by Demographics (see

computer table pg. 1-96 to 1-100)

Overall, 50.5% were in favour of more televised sports programmes. Men
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3.5.3 Reasons for Not Favouring More Televised Sports Programmes (Q15B)

For those who did not favour more televised sports programmes, 65.2% of
them said they were not interested in sports. 26.1% of them thought there were enough

televised sports programmes. Another 4.3% said they were not interested in watching
television.

Table 3.13 Reasons for not favouring more televised sports programmes
Q15B. Why not ?

u Q15B Frequency | Percentage
No interest in sports 60 65.2

ﬂ Havmg enough televised sports programmes / 24 26 1
having Cable Sports

No mterest in watching television 4 4.3

No special reason 7 7 6

U Bﬂs*‘-— | - B e ; 92

L

L

i )



3.5.4

Programmes Preferred (Q15A)

74.8% of respondents who favoured more televised sports programmes
preferred international competitions held overseas. 40.7% preferred more televised local
mternational competitions. 22.3% preferred more televised local competitions. Another

7.2% preferred more televised football / basketball / volleyball / table tennis / swimming
events, whether they were local or international.

Table 3.14 Programmes preferred
Q15A. What kind of events do you prefer ?

Q15A Having watched Having not All respondents
local sports | watched any local
program SpoOrts program
Freq. [% (1)|% (2)| Freq. [% (1)|% (2){Freq. |% (1)[% (2)
| local competitions 48 1176245 20 | 6.0 |183] 68 |11.3|223
local mtemnational 86 {31.5[/43.9| 38 | 11.5]34.9] 124 | 20.5|40.7
competitions
mternational 149 [ 54.6 | 76.0 | 79 |23.9|72.5( 228 |37.7| 74.8
competitions (held
overseas)
others (football, 16 | 59 82| 6| 18| 55| 221 36| 7.2
basketball etc.)
no preference 12| 44| 6.1 10} 3.0 92§ 221 36| 72
not appropriate 77 1282 - 2221671 -- 1299|495/ -
(respondents answered
no' or 'no opinion’ in
Q14)
Base | 273 | 196 331|109 | 604|305

7 (2). the base is respondents who favoured more televised sports programmes, i.e.

answered 'yes' in Q14
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3.5.5

All respondents were asked to name at most five sports they would like to
watch on television. In terms of all respondents, about forty percent (39.4%) mentioned

five sports. In terms of the viewers, 56.0% mentioned five sports. Only 25.7% of the

non-viewers mentioned five sports and 26.9% of them said they did not like to watch any

Sports programmes.

Sports Preference Mentioned Unaided (Q16)

Table 3.15A Number of sports preference mentioned |
Q16. Please name five sports you would like to watch on TV: (unaided, and write down

the corresponding code)
QIE“' Having watched| Having not | All respondents
local sports watched any
program local sports
program
Freq. % Freq. % Freq. %
do not like to watch any 6 2.2 89 26.9 95 15.7
sports programmes
name one sport 9 3.3 37 11.2 46 7.6
name two sports 35 12.8 59 17.8 94 15.6
name three sports 45 16.5 41 12.4 86 14.2
|name four sports 25 9.2 20 6.0 45 7.5
name five sports 153 56.0 85 25.7 238 39.4
Base Il ]| 604
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In terms of all respondents, football topped the lList, followed by basketball,
Over half (52.2%) mentioned football. 44.0%
mentioned basketball and 35.6% mentioned volleyball The fourth to tenth were
swimmimg (35.3%), tennis (33.9%), table tennis (19.0%), badminton (17.4%),
gymnasticss (14.4%), athletics (13.1%) and diving (9.3%).

volleyball, swimming and tennis.

Table 3.15B Sports preference mentioned unaided

Q16 Having watched|{ Having not “ All respondents
local sports watched any
program local sports
program
Freq. % Freq. % “ Freq. %
football 187 68.5 128 38.7 315 52.2
basketball 170 62.3 06 29.0 266 44.0
volleyball 139 50.9 76 23.0 | 215 35.6
_ swimming, 104 | 381 | 109 | 329 | 213 | 35.3
tennis 125 | 458 | 80 | 145 | 205 | 33.9
table tennis 72 | 264 | 43 | 13.0 | 115 | 19.0
badminton 65 | 238 | 40 | 121 | 105 | 17.4
gymnasticsss 35 12.8 52 15.7 87 14.4
athletics 43 15.8 36 10.9 79 13.1
diving 31 | 114 | 25 76 | 56 9.3
racing ol 25 | 92| 14 | 42| 39 | 65
ﬂ eycling 19 | 7.0 7 | 21 | 26 | 43
rugby 13 48 | 3 0.9 16 2.6
boxing 10 3.7 5 1.5 15 2.5
skating 6 2.2 9 2.7 15 2.5
siiooker 4 | 15 6 | 18 | 10 | 17
tenpin bowling 3 1.1 6 1.8 9 1.5
ﬁ 4 4 | 12| 8 | 13
2 6 1.8 8 1.3
5 2 0.6 7 1.1
_ Base . L gy 331 | eos
(continued)
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Q16 Having watched | Havingnot | All respondents
local sports watched any
program local sports
program
Freq. % Freq. % Freq. %

wushu 1 0.4 4 1.2 5 0.8
Chinese martial arts I 0.4 3 0.9 4 0.7
underwater 1 0.1 3 0.9 4 0.7
handball I 0.4 2 0.6 3 0.5
judo 0 0.0 3 0.9 i3 0.5
tackwondo 1 0.4 2 0.6 | 3 0.5
water ski 0 0.0 3 0.9 h 3 0.5
bodybuilding 0 | 00 » | o6 | 2 3
canoe 2 0.7 0 0.0 2 0.3
dragon boat 1 0.4 1 0.3 2 0.3
karatedo 1 0.4 1 0.3 II 2 0.3
parachuting 1 0.4 1 0.3 2 0.3
roller skating 1 0.4 1 0.3 2 0.3
rowing 0 0.0 2 0.6 2 0.3

| yachting 1 0.4 1 0.3 2 3
others 5 1.8 7 2.1 12 2.0
don't like to watch any 6 2.2 89 26.9 05 15.7
sports programmes

Base 273 | | s | 604
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Table 3.15C

Profiles of those suggesting various sports

|

2

3

4

3

6

7

10

99 | All

Yo

Yo

%

%

%

%

Y

%o

%

%o

% | %

Q5.

I.
watched

2.

Watched local
SPOILs program:

having

having not

59.37

40.63

63.91

36.09

64.65

35.35

48.83

51.17

60.98

39.02

62.61

37.39

61.90

38.10

40.23

59.77

34.43

45.57

55.36

44.64

6.32(45.2

93.68|| 54.8

1

Sex -

. male
2.

female

66.67
33.33

58.65
41.35

46.05
53.95

38.50
61.50

46.34
33.66

56.52
43.48

47.62
52.38

28.74
71.26

53.16
46.84

37.50
62.50

28.421 48.2
71.58§ 51.8

B

(s

A

Age -

12-19
20-29
30-39
40-49
50-59

60 or above

21.90
22.22
32.38
14.92
4.44
4.13

29.70
24.81
25.56
13.16
4.14
2.63

26.05
22.33
32.09
11.16
3.72
4.65

16.43
19.23
38.03
20.19
3.29
2.32

24.39
29.27
29.27
12.20
2.93
1.95

23.48
23.48
27.83
13.91
0.0Y
5.22

31.43
20.00
26.67
13.33
4.76
3.81

11.45
17.24
36.78
25.29
3.75
3.45

17.72
21.52
32.91
24.05
1.27
2.53

23.21
19.64
26.79
14.29
8.93
7.14

9.47]18.2
12.63]21.5
25.26( 32.1
18.95] 15.7
10.53] 5.6
23.16] 6.8

1
2
3
4.
5
¥

Occupation :

. prof. or Mgt.
. white collar
. blue collar
student

. housewife

. retired /-
unemployed

16.90
26.76
17.37
19.72
15.96

3.29

421§ 13.6
13.68) 20.7
22.11121.9
9.47120.4
36.84f 16.4
13.68] 7.1

(continued)

1= football

6= table tennis

2= basketball
7= badminton
09= don't like to watch any sports programmes

3= volleyball

8= gymnastics

39

4= swimming
0= athletics




|

10

99 || All

Yo

%

Yo

%

Yo

%

Yo

%o

%

%

Yo

Yo

Education level :

1. primary or
below

2. secondary
(includjng

3. tertiary or
above

matriculated)

14.60

67.94

17.46

12.78

67.29

19.92

13.45

67.44

19.07

11.74

65.26

23.00

6.83

63.85

27.32

14,78

66.09

19.13

8.57

63.81

27.62

14.94

56.32

28.74

18.99

64.56

16.46

16.07

71.43

12.50

38.95

52.63

8.42

18.0

63.4

18.5

Personal monthly
income :

(. no mcome

I. less than
$5,000

3. $10,000-
$14,999

4. $15,000-
$19,999

5. $20,000-
$29,999

6. $30,000 or
above

2. $5,000-$9,999

36.19
1.90

15.24
22.22

11.75

6.67

6.03

48.50
0.75

11.28
19.55

8.63

5.64

5.64

4419
2.33

13.02
18.14

10.70

7.44

4.19

38.03
1.41

13.62
23.00

10.33

5.63

7.98

41.95
0.49

11.7]
19.02

9.27

7.80

9.76

46.96
0.87

15.65
14.78

12.17

6.09

3.48

49.52
0.95

9.52
19.05

9.52
4.76

6.67

32.18
4.60

16.09
19.54

11.49

6.90

9.20

36.71
0.00

12.66
21.52

12.66

10.13

0.33

46.43
7.14

12.50
21.43

7.14

3.57

1.79

55.79|42.4
0.32¢ 2.3

14.74] 14.2

10.53
6.32
4.21

2.11

19.7

t 9.6

6.3

3.5

Housing type :

2. Housmg

Ownership

(quarter) /

5. others

1. public estate

. private house

private house

temp. house

41.27
13.02

40.98
11.65

43.61

44 .63
10.70

36.15
10.33

31.71
14.15

45.22
10.43

33.33
13.33

27.59
13.79

36.71
15.19

37.50
7.14

50.00
5.36

33.68
12.63

47.3744.9

5.26

38.7
12,7

2.8

Base | 315| 266| 215] 213} 205| 115} 105} 87| 79! 56| 95| 604




In terms of male respondents, football topped the list, followed by basketball,
volleyball, tennis and swimming.

In terms of female respondents, swimming topped the list, followed by volleyball,
basketball tennis and football.

Tabie 3.15D Sports preference by sex
Sex Male

Q16 Rank{ Freq.

football 210

basketball 156
99
82
95
635
50

Female n All respondents
Rank] Freq. fRank| Freq.
105 1 315
110 2 266
116 3 215
131 4 213
110 5 205

6
7
8

volleyball

— N[ W ]

imming

¥R

tennis

50 115
55 105
62 87
37 | 9 79
0| 35 [10] 56
13 10 | 11 39
2] 11 12| 26
15 5 | 13 16
11 12 | 14| 15
14 | 15

o33 || o4

table tennis

badminton
gymnastics 10 25

-3 { SN B | W

O | O 1 | OR

athletics 8 42
diving 11| 21

karting 0 79
cycling 12 15
rugby 14 | 11
skating 19 3
boxing 12 15

(contmued)
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Q16

All respondents

| Rank

Freq.

snookers

10

tenpmn bowling

14

windsurfing

16

golf

13

16
17
13
13

squash

13

wushu

13

Chinese martial arts

138

un&erwat ~1 8

water ski

17

W (= | N DN N A0

handball

W W k[~ 2] 0]|W

tackwondo

D

Judo

L

body building

18

roller skating

138

rowing,

yachting

1 parachuting

Ccanoc

dragon boat

karatedo

o |2 NN NN NN W

other sports

0 | MM

e
b

don't ike to watch any

SpoTts programmes

27

68

O
LA

Tgml o

1 2o |

T s |

42




In terms of respondents of age 12-19, basketball topped the list, followed by

football, volleyball, tennis and swimming.

In terms of respondents of age 20-29 , football topped the list, followed by

basketball, tennis, volleyball and swimming,

In terms of respondents of age 30-39, football topped the list, followed by

swimming, volleyball, basketball and tennis.

Table 3.15E Sports preference by age

Agel 12-19 20-29 30-39 All
respondents
Q16 R.| Freq. |R.| Freq. |R. | Freq. j R. | Freq.
football 2 69 1 70 1 [ 102 | 1] 315
basketball 1 79 | 2 66 1 4 68 | 2 | 266
volleybali 3 56 | 4 48 3 69 | 3| 215
SWImming 5 35 |5 4] 2 81 | 41 213
tennis 4 50 | 3 60 | 5 60 § 51 205
table tennis 7 27 | 6 27 16 32 § 6| 115
badminton 6 33 {7 21 8 28 7] 105
gymnastics 10 10 9 15 6 32 8 87
athletics 3 14 3 17 9 26 9 79
| diving 9 13 }10; 11 |11 15 10| 56
karting 12 5 110 11 {10 16 {11 39
cycling 11 7 116 3 112 10 112 26
rugby i 1 13 7 |13 16
boxing 2] 8 [1s| 5 4] 13
skating 1 }15 4 |14 6 |14 15
Total 10 | o | | 194 | | eoa
(continued)
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Q16

Age

12-19

30-39

All

respondents

Freq.

Freq. | R

kFreq.

snookers

13

3 116

10

tenpm bowling

16

17

golf

13

13

windsurfing

13

18

squash

20

wushu

21

Chinese martial arts

22

underwater

N RN W

22

|~ W -1 00 00D

handball

13

24

Lad

water ski

24

)

Judo

1 24

I

tackwondo

2 |24

yachting

1 || 28

parachuting

1 |28

Canoc

28

dragon boat

28

rowing

karatedo

2
2
2 (|28
2 |28

body building

238

roller skating

28

b2 i PN NN W

other sports

—
o

don't like to watch any
SpOIts programies

12

24

O
LN

l1so |

1194 | |

604
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In terms of respondents with secondary education, the rankings are very similar to
those of all the respondents.

In terms of respondents with tertiary education or above, tennis topped the list,
tollowed by football, basketball, volleyball and swimming.

Table 3.15F Sports preference by education

Education] primary or | secondary ] tertiary or All
below - { above [respondents
Q16. R.{ Freq. |R | Freq. |R | Freq. { R | Freq.
football 1 46 1 214 | 2 55 1| 315
basketball 2 34 21 179 | 3 53 2 | 266
volleyball 3| 20 |3 145 | 5| 41 | 3| 215
swimming 41 25 14| 139 | 4| 49 | 4| 213
tennis 7| 14 | 5] 135 [1| S6 |5 205
table tennis 5| 17 [6| 76 |8 22 6| 113
badminton o| o |7| 67 |6] 20 |7 105
gymnastics 8 13 0 49 7 25 H 8 87
athletics 6 15 8 51 9 13 9 79
diving 9 o |10 40 |12| 7 |10]| 356
karting 11 5 11 26 |11 8 |11 39
cycling 12 4 12 18 |15 4 12 26
rugby 13 3 [18] 4 [10| 9 |13] 16
boxing | 13 10 15 4 14 15
skatmg 14 2 14 7 I3 6 14 15
Total | [woo | [ 383 | |12 ] | 604
(continued)
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In terms of blue collar respondents, the rankings are very similar to those of all the

respondents, 1.e. football topped the list, followed by basketball, volleyball, swimming
and tennis.

In terms of student respondents, basketball topped the list, followed by football,
tennis, volleyball and swimming. |

In terms of professional or management respondents, football topped the list,
tollowed by swimming, tennis, volleyball and basketball.

In terms of white collar respondents, football also topped the list, followed by
swimming, basketball, tennis and volleyball.

Table 3.15G Sports preference by occupation

Occupation] Prof or | white blue student | All res-
mgt. collar collar pondents

Freq. |R.{ Freq. |R.| Freq. {R.| Freq. “R Freq.
a8 [1] 65 [1| 84 |2| 73 |1 315
52 |2 54 |11 8 [2] 266
45 |3 42 4] 59 3] 215
57 14 37 |5] 42 213

5

6

Q16.
football

basketball

volleyball

OYN N IRV [N S
| o
O

mming

50 34 60 205
22 | 22 |7 33 115
6

22 |8 14 36 105
220 37 16 |10 12

)

tennis

table tennis

badminton

37
19 {8] 14 |9| 15 79
12 [11] 7 8] 16 |10 356
1 f10] 11 ju 11 39
5 12| 26
3 113] 16
4 I 14| 15
7 12| 6 his| 13
s | |12 ) | 3| | e0s

gymnastics
athletics
diving
karting
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|
|
|

Q16.

white

collar

blue student

collar

All res-
pondents

Freq. |R.| Freq. |R

Freq. |R.

Freq.

snookers

14 4

1 |16

10

tenpm bowling

1§17

golt

15

13

windsurfing

19

squash

16

2 (20

-3 | OO | OO | D

wushu

3
201 2
2

21

L

underwater

17¢ 3

1
3
16 2
2
1
1

22

Chinese martial arts

£ | A

handball

13

)

Judo

LJ

water ski

)

tackwondo

(sl

dragon boat

16

J

canog

el AT N

I~J

yachting

[—

b

karatedo

-2

rowing

-

body building

et | b | e

~J

roller skating

~J

parachuting

other sports

don't ike to watch any
sports programmes

21

Total

fuosf j2|

3] |
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In terms of respondents with personal monthly income of $15,000 or above,
football topped the list, followed by tennis, basketball, volleyball and swimming,

Table 3.15H Sports preference by personal monthly income

Personal Monthly Income|no income]| less than | $10,000- } $15.000 | All res-
$10,000 | $14,999 | or above | pondents
Qle. R.| Freq. |R.| Freq. |R.| Freq. |R.| Freq. |R.| Freq.
football 2| 114 |1 54 {1 70 | 1 77 1] 315
basketball 1] 129 |3 32 12 32 I3 33 21 266
volleyball 31 95 2] 33 j4| 39 5| 48 |3 215
swimming 50 81 |31 32 13| 49 4| 51 4| 213
tennis 4| 86 |5| 25 }4 39 [2] 55 5] 205
table tennis 6| 54 |6 19 7| 17 |6} 25 (6] 115
badminton 71 52 |8¢{ 11 {6 20 |9f 22 || 7] 105
gymnastics 9 28 |7 18 7| 17 |71 24 |87 87
athletics 8| 29 |10} 10 1 7 17 |81 23 |9} 79
diving 10 26 |8 11 {10| 12 |12{ 7 |[10; 56
karting 12| 8 |11] 4 (10} 12 |ro| 15 [11] 39
cycling 11 10 {14 2 (12] 9 |14 5 |12 26
rugby 13| 5 1 1 |t1] 9 [13] 16
skating 14 5 l4| 2 |16] 3 14| 5 14| 15
boxing 11 4 131 7 |16 4 |14} 15
Towl 256 | 100 | |5 | | 129| | e0s
(contmued)
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Personal Monthly Incomejno income| less than | $10,000- | $15,000
$10,000 | $14,999 | or above

All res-
pondents

Ql6. R.| Freq. |R.| Freq. |R.| Freq. |R.| Fregq. HR Freq.

snookers 1 1 |15] 4 |16 4 (16| 10

14 3 | 17

tenpm bowling 15

golf 12 18

19 18

squash 16 16 18 20

3
1
windsurfing 6] 2 13| 3
2
1

P | DD | mea | )

13

wushu 21

G | e | D] I

underwater 16 22

Chinese martial arts 16 18 2 022

W | = | = n | D] 0| 00| D

handball 16 1 24

e B ™ B ™

1 {24

)

water ski

—
S
b
s
(s

judo

tackwondo | 1 "24

(s

canoe 1 1 28

dragon boat 19 2 28

o o | b

rowing 1 I |28

‘yachting ] I |28

body building 1 28

karatedo 1 128

roller skating 1 1 28

b P B[ | B

191 2 28

parachuting

other sports 2

10 12 93

don't like to watch any 53 20

sports programmes

Total 256
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3.5.6 Other Methods for Expanding Television Viewership Mentioned Unaided(Q17)

All respondents were asked to give suggestions / ideas on other elements
which could be included in the sports programmme so as to make it more attractive.
43.9% of respondents gave suggestions unaided.

8.4% of the respondents gave the suggestions concerning sports type. Again,
football topped the list. 5.1% suggested more mternational competitions and 4.3%
suggested sport types which were rarely televised . Other suggestions included
professional commentator' (3.6%), 'televising competitions with high standard' (3.1%),

more live sports programmes' (3.1%), 'background of sportsmen and the teams' (2.5%)
and 'no commercials during the competition' (1.8%).

ol



unaided

Table 3.16 Other methods for expanding television viewership mentioned

Q17. Do you have any suggestions / new ideas on other elements which can be included
m the sports programme so as to make it more attractive ? (unaided)

Q17 Frequency | Percentage

Suggestions concerning sports type 51 8 4
More televised football matches 20 3.3
More televised basketball competitions 9 1.5
More televised volleyball competitions 6 1.0

. More televised swimming competitions 7 1.2

More televised tennis competitions 1 0.2
More televised badminton competitions 3 0.5
More televised gymnasticsss competitions 4 0.7
More televised diving competitions 1 0.2

More televised international competitions 31 5.1

Televising rarely televised sport types (e.g. 26 4.3

mountaineering, tenpin bowling, hockey,

wushu, skating, equestrian, cricket, handball,

cyching, parachuting, baseball, rugby)

Professional commentator 22 3.6

Televising competitions with high standard 19 3.1

More 'live’ sports programmes 19 3.1

Background of sportsmen and the teams 15 2.5

No televised advertisement duning the 11 1.8

competition

Explaining the rules of the competition and 10 1.7

scoring system

More televised sports programmes 9 1.5

Introducing some games (e.g. guessing the 0 1.5

ampion )
Base .................................................................................... 6@4
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Q17 Frequency | Percentage
Televising the sports programmes on ] 1.3
Saturdays, Sundays or public holidays
Humorous commentator 8 1.3
Interviewmg the sports players S 1.3
Televising competitions which have sports 7 1.2
star
Analyzing the strengths and weaknesses of 7 1.2
the sports players / teams before the
competition
More televised overseas competitions (e.g. 6 1.0
overseas league, NBA)

Televising the training process of the sports 5 0.8
players
Repeating the scoring moment 5 0.8
Sports types should be evenly televised 4 0.7
More promotion 4 0.7
Prolornging the broadcasting time 4 0.7
Lucky draw 3 0.5
Introducing some interesting moments during 3 0.5
the competition
Televising the sports programmes at night 2 0.3
Inviting artists to be the commentator 2 0.3
The programmes should be suitable for ] 0.2
children to watch
Bilingnal 1 0.2
No suzgestion / opinion 339 56.1

Base | 64

29
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3.6 Television Viewership of Sports News

3.6.1 Television Viewership of Sports News (Q1)

Respondents were asked whether they had watched televised sports news
during the news programme regularly. Altogether, 75.3% of respondents had watched
the sports news, 22.5% had not watched the sports news and 2.2% had seldom watched
news programmes. More men (81.8%) than women (69.3%) had watched the sports

NEWS,

Among the viewers of local sports programmes, the majority (90.8%) of them
had watched sports news. 9.2% had not watched sports news regularly.

62.5% of non-viewers of local sports programmes had watched sports news.
About one-third (33.5%) of non-viewers had not watched sports news regularly. 3.9%

of non-viewers had seldom watched news programmes.

Table 3.17 Television viewership of sports news

Q1. Have you watched 'sports news' regularly (say, at least 3 times a week) during the
Sp y (34Y,
past twelve months (early of May, 96 - late of April, 97) ?

Q1 Having watched | - Having not || All respondents
local sports watched any
program local sports
program .
Freq. % Freq. % Freq. %
Yes 248 | 90.8 | 207 | 625 | 455 | 753
No 25 | 92 | 111 | 335 | 136 | 225
Seldom watching news 0 0.0 13 3.0 13 79
programme
o4
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3.6.2

Television Channels on Which Respondents watched Sports News (Q2)

In terms of all respondents, 68.4% of them watched sports news on TVB Jade,

38.2% of them watched on ATV Home and 6.3% watched on Cable TV.

In terms of viewers, most (82.4%) of them watched sports news on TVB Jade,

47.3% on ATV Home and 8.4% on Cable TV.

Table 3.18 Television channels on which respondents watched sports news

Q2.

Please specify the channel and approximate time.

Q2

Having watched

local sports
program

Having not

watched any

local sports
program

All respondents

Freq.

%

Freq.

%

Freq.

%

TVB Jade (Chinese)

225

82.4

138

56.8

413

68.4

ATV Home (Chinese)

129

473

102

30.8

231

38.2

Cable TV

23

8.4

15

4.5

38

6.3

TVB Pearl (English)

12

4.4

2.4

20

3.3

ATV World (Enghish)

10

3.7

7 |

19

3.1

Star TV

4

1.5

0.3

0.8

having not watched any
Sports news

25

9.2

111

33.5

136

22.5

seldom watching news

13

3.9

13

2.2

| 604

39




3.6.3 Tiume Slot of Watching by Television Channels (Q2)

The most frequently mentioned time slot of watching TVB and ATV sports
news was evening (6pm.-7pm.). For the Cable and Star TV, the time slot was not so

regular.

Table 3. 19A Time slot of watching TVB Jade sports news
Q2 J. TVB Jade

Having watched
local sports
program

Having not || All respondents
watched local

Sports program

Approximate Time:

Freq.

%

Freq.

%

Freq.

%

morning (7-9)

9

3.3

4

1.2

13

2.2

afternoon (12-1)

13

4.8

3

2.4

21

3.5

evening (6-7)

175

04.1

140

42.3

315

52.2

night (11-12)

69

25.3

15.1

119

16.7

not regular

1.3

0.6

7

1.2

having not watched
T'VB Jade sports news

23

3.4

3.7

42

7.0

having not watched
Sports news

25

9.2

33.5

136

22.5

seldom watching news

0.0

3.9

13

2.2

programm

Base

ol |lm]
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Table 3.19B Time slot of watching ATV Home sports news

Q2 H. ATV Home

Approximate Time:

Having watched
local sports
program

Having not

watched local
SpOTLS program

All respondents

Freq.

%

Freq.

% " Freq.

%

morning (7-9)

5

1.8

5

1.5 | 10

1.7

afternoon (12-1)

3

2.9

5

1.5 | 13

2.2

evening (6-7)

104

38.1

71

|
21.5 175

29.0

night (11-12)

32

11.7

33

10.0 65

16.8

not regular

1.5

3

0.9 7

1.2

having watched ATV
Home sports news

119

43.6

105

31.7 224

37.1

having watched sports
news

25

9.2

111

33.5 136

22.5

seldom watching news
programme

0.0

13

3.9 13

s |

27




Table 3.19C Time slot of watching Cable TV sports news

Q2 C. Cable TV

Approximate Time:

Having watched
local sports
program

Having not
watched local
Sports program

i

All respondents

Freq.

%

Freq.

%

i

Freq.

%

moming (7-9)

2

0.7

1.2 |

6

1.0

afternoon (12-1)

3 .

1.1

0.0

3

0.5

evening (6-7)

4

1.5

0.6

6

1.0

night (11-12)

3

1.1

1.2

7

1.2

not regular

i1

4.0

n | AN

1.5

16

2.6

having not watched
Cable TV sports news

225

82.4

192

38.0

417

69.0

having watched sports
news

25

9.2

111

33.5

136

22.5

seldom watching news

13

3.9

13

2.2

o8
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Table 3.19F Time slot of watching Star TV sports news

| avwss BN cowcs S et B wcon B sunes N svwe RN SSy

Q2 S. Star TV Having watched | Having not | All respondents
local sports watched local
program sports program

Approximate Time: Freq. % Freq. % Freq %
morming (7-9) 0| 00| o | 00| o | o0
aftermoon (12-1) 1 0.4 0 0.0 1 0.2
evening (6-7) 0 0.0 0 00 © 0.0
night (11-12) 2 0.7 0 00 | 2 0.3
not regular 1 | 04 1| 03] 2 | 03
having not watched Star| 244 89.4 206 62.2 450 74.5
TV sports news
having not watched 25 9.2 111 33.5 136 22.5
Sports news
seldom watching news 0 0.0 13 3.9 13 2.2
programme
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3.7 Television Viewership of Miscellaneous Sports Programmes

3.7.1 Television Viewership of Miscellaneous Sports Programmes (Q3)

In terms of all respondents, 61.3% of them had not watched the miscellaneous
sports programunes regularly. 38.7% of them had watched the programmes. '

More men (48.8%) than women (29.4%) had watched miscellaneous sports
programmes. 37.3% of respondents of age 12-19 had watched.

In terms of non-viewers of local sports programmes, 80.1% of them had not
watched the programmes. Only 19.9% of them had watched.

In terms of viewers of local sports programmes, 61.5% had watched the

miscellaneous sports programmes. 38.5% of them had not watched.

Table 3.20 Television viewership of miscellaneous sports programmes
Q3. Have you watched miscellaneous TV sports programmes regularly (say, at least
twice a month) during the past twelve months (early of May, 96 - late of April

97) ?
Q3 Having watched| Havingnot | All respondents
local sports watched any
program local sports
program
Freq. % Freq. % Freq. %
Yes 168 | 61.5 66 19.9 234 38.7
No 105 38.5 265 80.1 370 61.3
Base ol | s | eoa
60




3.7.2 Television Viewership of Specific Miscellaneous Sports Programmes (Q4)
16.1% of respondents had watched 55 15 5% sponsored by Aeon. Next came
adidasERR {1 57(14.2%). The two NBA programmes, NBA#1##(6.1%) and NBA Game
of the Week (4.5%) ranked third and fourth respectively.
Table 3.21 Television viewership of specific miscellaneous sports programmes
Q4. Please specify the name of the programme(s).
Q4 Having Having not | All respondents
watched local | watched local
Sports program | Sports program
Rank{Name of the programme Freq. % | Freq. % | Freq. %
1 |BRF 5} sponsored by Aeon 77 | 2821 20| 60| 97 | 16.1
(TVB Jade)
2 |adidas x5 (TVB Jade) 71 | 260 | 15 | 45| 8 | 14.2
3 | NBA 3% (ATV Home) 31 | 114} 6 18| 37 | 6.1
4 | REBRXERFEFAMHE 21 | 7.7 6 1.8 | 27 | 4.5
(NBA Game of the Week)
(ATV World) "
5 | SHEMBBXE-RAATV] 18] 66 3 09 | 21 | 3.5
Home)
6 |NikeRXFHIEHE (TVBJade)l 14 | 51 5 1.5 19 | 3.1
7 | £M B M3 (Sunday 13 | 4.8 4 120 17| 28
Sport) (TVB Pearl) |
g | &# 5 (Cable Sports) 11 | 4.0 1 0.3 12 | 2.0
o | BRHE KIS (TVB Jade) 9 3.3 1 0.3 10 1.7
10 | T3t 5% (Cable Sports) 6 | 2.2 3 0.9 9 1.5
11 | £ F5218 (Transworld Sport) 2 0.7 0 00 9 0.3
(TVB Pearl)
12 | HREH R ML (Football 2 0.7 0 0.0 2 0.3
World) (TVB Pearl)
forgetting the name 10 | 37| 13] 39 23| 3.8
having not watched 105 | 385 | 265 | 80.1| 370 | 61.3
niscellaneous sports
programme
61
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CHAPTER 4

RECOMMENDATIONS

4.1 Recommendations to TV stations on re/arrangements of broadcasting,

sports progamimes :

4.1.1 broadcasting more sports programme events in general and high-standard,

international ones in particular;

4.1.2 preferably during prime time and with less commercials during the game;

4.1.3 retain football to keep the current audience, but more basketball, table-tennis

and gymnastics to attract new viewers.

4.2. To attract more TV audience, sponsors and event organizers should

consider the following events for the designated target groups:

4.2.1 Different demographic groups showed differential preference over a wide range of

sports events. The relationships were tabulated as follows: (See table on next page)
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Target groups Preference for sports events

the general public m descending order: football, basketball,
volley ball, swimming, tennis, table tennis,
“badminton, gymnastics, athletics and diving:

current viewers broadcasting tennis and athletics, ranked
fourth and eighth, respectively, can further
enlarge the viewership rate over the current
basis;

current non-viewers swimming (32.9%) and gymmastics (15.7%)

had above average attraction;
m

the male group tennis, athletics and karting had above-
average attraction;

e ey

the female group swimming, volleyball and gymmastics had
above-average attraction;
the 12-19 age group basketball, teonis and badminton had above-
average attraction;
the 20-39 age group basketball and tennis had above-average
attraction;
the 39-plus age group swimming, tennis and gymmastics had above-

average attraction.

the tertiary education and | tennis, rugby, badminton and gymmastics had

above group above-average attraction;

the professional or { swimming, tennis, athletics and gymmastics
B managerial group had above-average attraction;
l the students group basketball, tennis, diving and badminton had
above-average attraction ;

-

the  $10,000 - 19,999 | tennis and swimming had above-average

monthly income group attraction;

the $20,000-plus monthly | volleyball and tennis had above-average
income group attraction

63




4.2.2 Although the current television viewership rate of locally held basketball

programmes was only 7.6% of all respondents in the past 12 months, 44.0%

favoured it to be broadcast in the coming twelve months.

4.2.3 Apart from 'sport preference' , other factors shall be taken into consideration. As
we can see from the TV viewership rate on Table 3.9, Salem Tennis Open, Hong
Kong World Women Volleyball Competitions and Dragon Boat International

Races were ranked in the top 5 other than 2 other football competitions. Hence, it

1s essential for the sponsors and event organizers to package the sports

programmes by noting other preferences of the competition, excitement of the

game, etc. Extensive promotion effort put for the event, participation of various

famous stars or food arrangement at the TV airtime are also critical for success.

|

4.3 Vehicles of broadcasting information recommended for sponsors /

event orgamzers to reach target groups:

4.3.1 For the general public: TV, used by 76.92% of viewers, was found to be the most

effective channel for audience in getting broadcasting information. Newspapers /

magazines and TV magazines were used respectively by 58.97% and 15.38% of

viewers.

4.3.2 The rankings of the vehicles are almost selfsame across all the demographical

groups.
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4.4 Sponsors / event organizers should also note the followings:

4.4.1 the general public first looked for more excitement of the game, and then better
performance of the players ( respectively by 39.56% and 31.87% of viewers );
more high standard, international games and stars ( respectively by 42.86%,
42.49%, and 35.53% of viewers );

4.4.2 the male , tertiary education groups, all age groups, all occupation groups and
all mcome groups except the $30,000-plus one followed the pattern for the
general public;

4.4.3 the female and the above-$30,000 income groups put better performance of the
players ahead of the excitement of the game;

4.4.4 the female, tertiary education group, professional and managerial group and the
$20,000-plus income group followed the pattern for the general public in regard
to high standard, international game and stars;

4.4.5 the male, below secondary education groups, all age groups except the 12-19 one
and the $10,000-$19,999 income groups put intermational game before high
standard of players' performance;

4.4.6 the 12-19 age group and students put sports stars ahead of the other two criteria,

1.e. high standard and international game.

4.5 Ways to enlarge the TV viewership in general

4.5.1 while keeping the demographical groups in which viewers exceeded non-viewers
( male, age 12-19, 20-29, professionals and managerial, tertiary education, student,
personal monthly mcome of $15,000 and above ), expand into the demographical

groups in which non-viewers exceeded viewers ( female, age 30 and above,
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|

secondary education and below, white collars and blue collars, housewives, no
mcome, personal monthly income less than $15,000 groups); for specific tactics,
please refer to Table on page 63.

4.5.2 more statistics and points of interest about the competition, possibly from the
agencies and managers of the teams;

4.5.3 more background and human story about the teams and players, possibly from
the agencies and managers of the teams:;

4.5.4 better commentators who can tell how the game is being played, such as the
game rules, the background, the tactics and strategies;

4.5.5 more hve broadcast;

4.5.6 more basketball, table tennis and gymnastics events.

4.6 Other recommendations

4.6.1 more fastbreaking, combative international games for the students, the young
 and the male who constituted the bulk of current viewers, such as international
basketball teams with stars;

4.6.2 to target at the 30-plus age, female, white-collars and blue-collars groups, in
which non-viewers exceeded viewers, more slow-motion, local, indigenous sport
types, such as gymmastics, might also be attractive:

4.6.3 more promotion for the events to be televised, such as through the TV general

news programmes and miscellaneous sports programmes.
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Tel. : Date : Time : Interviewer

Q1. Have you watched 'sports news' regularly (say, at least 3 times 1.
a week) during the past twelve months (early of May, 96 - late
of April, 97) ?

Q2. Please specify the channel and approximate time.
1.l JATV Home (Chinese)

Q No. :

es 2.. [No

night (11-12)

night (11-12)

night (11-12)

night (11-12)

1.|_moming (7-9) 2.[ jafternoon (12-1) 3.[ Jevening (6-7) 4,
2.l JATV World (English)

1._Imoming (7-9) 2. jafternoon (12-1) 3.[ Jevening (6-7) 4.
3.L_TVB Jade (Chinese)

1._|morning (7-9) 2.| Jafiernoon (12-1) 3.[ Jevening (6-7) 4.
4._ITVB Pearl (English)

1._mommg (7-9) 2.__lafternoon (12-1) 3.[ levening (6-7) 4.
5._|Cable News (please fill in the time)

L ( ) 2. ( ) 3.( ) 4.(
6. IStar TV (please fill in the time)

L ( ) 2. ( ) 3. ( ) 4. (

Q3. Have you watched miscellaneous TV sports programmes regularly (say, at least

twice a month) during the past twelve months (early of May, 96 - late of April, 97) ?

2.| ISeldom watch
(go to Q3) news programme

(go to Q3)

5.1 _mot fixed
5.0 Inot fixed
5._mot fixed
5._mot fixed
5.1 _mot fixed
5._mot fixed

1.._¥Yes 2. [No
(g0 to Q5)

Q4. Please specify the name of the programme(s). (unaided. if the respondent is not clear about the name,

ask him to tell the channel and the date)
(referring to appendix 1 and write down the corresponding code)

9.L_mnot clear (write down the channel and the date)

Q5. Excluding the sports news, the miscellaneous TV sports programmes and the racing 1.[ [Yes 2.

programmes, have you watched (for at least 5 minutes or more) any sports events

held in Hong Kong on TV (live or recorded) during the past twelve months (early of
May, 96 - late of April, 97) ? (including both local and international competitions as

far as they are held in Hong Kong)

(go to Q7)

No
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[ Q6 * Only ask respondents who claimed not to watch any sports programmes in Q5 ]

Q6. Why didn't you watch any sports events in Hong Kong on TV ? (rotation, multiple responses)

1.[_mo sports star

3._poor performance of commentator

9.1 jother better choices of programmes

11.[_lprogrammes too long

77._lothers
(go to Q14)

7._lhouschold members do not like these programmes

competition standard too low

don't like local competitions

no favourite sports

o o &~ BN

no time

10.

showing time not suitable

12,

programmes too short

no specific reason
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[ Q7-Q13 © Only ask respondents who claimed to have watched sports programmes in Q5]

Q7. Have you watched any
of the following sports
programmes (read out the
sports one by one) *

Q8.

(read out the names of the sports events) (if the respondent is not clear about

the name, mention the corresponding time and channel)

1. Jathletics

O11.
019,

97.02. Hong Kong - Shenzhen (China) Marathon (Star Sports)
Others (please speaify)

2.|_jcycling

021.
029.

96.10. Tour of China (ATV Home)
Others (please speafy)

3.l idragon boat

031.
032.
039,

96.06. 2nd Asian Dragon Boat Championships (TVB Jade)
96.06. Dragon Boat Intemational Races 1996 (TVB Jade)

Others (please specify)

4. |swimming

041.
049,

97.01. 1997 EPSON Swimming World Cup Hong Kong (Home, Cabie & ESPN)
Others (please specify)

5.0 |football

051.
052.
053.
054,
059.

96.09. 16th Asian Club Championships (TVB Jade & Star Sports)
97.01. 15th Hong Kong - Guangdong Cup (TVB Jade)

197.02. Chinese New Year Football Tournament (Cable Sports)

[ 197.03. World Cup (Preliminary Round ) HK vs. Thailand (TVB Jade)
Others (please specify)

6. rugby

061.

069

L_jOthers (please specify)

197.03. Rugby World Cup Sevens (ATV World & Star Sports)

7.1 |basketball

071
079

L J96.06. 7th Super Kung Sheung Cup Basketball Invitational Championships (Jade)
_1Others (please specify)

8. Jvolleyball

081.

082

089.

96.08. Asian Beach Volleyball Circunt (ATV Home)

[]96.11. Hong Kong World Women Volleyball (ATV Home)

Others (please specify)

9.0 [badminton

0901.
0021
099,

06.05. Thomas & Uber Cup Final (Star Sports)

96.11. Hong Kong Open Badminton Championships (ATV Home)

__1Others (please 5pecify)

1 10,

' itennis

101

102
103.
109.

.[196.10. Marlboro Championships 1996 (TVB Pearl)

_196.11. The Nat West Markets Classic ATP Senior Tennis Tournament (World)

- 197.04. Salem Tennis Open 1997 (TVB Jade & Pearl & Star ESPN)

Others (please specify)

11.[_lother ball games

111

119

.. 196.10. Hong Kong International Cricket Sixes (ATV World)

Others (please specify)

0. _none [jump back to Q6]

AT
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Q9. On which TV channel(s) have you watched these sports programmes during the past twelve months ?
(unaided, multiple responses. don't mix up the Chinese / English channels)

1.._JATV Home (Chinese) 3. TVB Jade (Chinese) 5. IStar TV
2.JATV World (English) 4.[ ]TVB Pearl (English) 6. ICable TV

Q10. For the programmes you mentioned, which part(s) of the programmes or events is more impressive ?
(unaided, multiple responses)

1. Jatmosphere of the event 2.|_ispectator response
3.[_lexcitmg competition process 4.| lgood performance of players
5.__competition result 6. jprize presentation ceremony
7.[_Jon-site advertising board / banner 8.[_Jothers

Q11. How do you get to know about the broadcasting information of these sports programmes ? (rotation,
multiple responses)

1.__jadvertisement on the newspaper / magazine 2.. jadvertising airtime on the TV
3.__jprogramme time table on the authorized magazine

4.0 mentioned or recommended by friends / schoolmates / household members

5.__MTR poster 6. Iwatch them by chance 7. Jothers

Q12. Which is the most convenient channel for you ?

1.l ladvertisement on the newspaper / magazine 2.. |advertising airtime on the TV

.L_lprogramme time table on the authorized magazine

4| mentioned or recommended by friends / schoolmates / household members

5._MTR poster 6.__lwatch them by chance 7.1 lothers

Q13. On what criteria do you choose to watch televised sports programmes (not only sports events in Hong
Kong) ? (rotation, can choose more than one)

1.__have sports star 2.._Jhigh standard of the competition
3.._lgood performance of commentator 4.. Jlike to watch local competition
'. 5. llike to watch international comapetition 6. Ipersonal interest in these sports
7..__household members like to watch these programmes 8.. |have time
9. better than other TV programmes 10.[ Jbroadcasting time is suitable
77._lothers 0._o specific criterion
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L [ ask all respondents }

-u:.n-".pu...,_,l

Q14. Would you like to have more sports programmes on TV ?
1. Yes (go to Q15A) 2.l _INo (go to Q15B)

Q15A. What kind of events do you prefer ? (rotation) Q15B. Why not ?

1.| {local competitions

local mtemational competitions

international competitions (held at overseas)

.| iothers

© AW

.|_no preference

Q16. Please name five sports you would like to watch on TV: (unaided, and write down the corresponding
code on appendix 2) 1.( ) 2.( ) 3.0 ) 4.( ) 50 )

0.[_Jdon't like to watch any sports programmes

Q17. Do you have any suggestions / new ideas on other elements which can be included in the sports
programme so as to make it more attractive ? (unaided)

I
I
U
|
L
I

i
I

I

D1. Sex * 1.__male 2.[_Ifemale
D2. Age © 1.7712-19 2.1 120-29 3. ]30-39 4.740-49
5.._50-59 6.[_160 or above
D3. Education level :
1. jprimary or below 2.[ Jsecondary (including matriculated) 3. ltertiary or above
F D4. Occupation * 1.[_Jprofessional or managerial level 2.[ Jwhite collar 3.[Iblue collar
4. Jstudent  5.[ Jhousewife 6. Jretired / unemployed 7.L_lothers
ﬂ DS5. Personal monthly income
0.. _no income 1.|_Jless than $5.000 2. 1$5.,000-$9.999
ﬂ 3. 1$10,000-$14,999 4. 1$15,000-$19,999 5._i$20,000-$29,999
6._1$30,000 or above
ﬂ D6. Housmg type -
U 1. Jpublic estate 2.| |Housing Authority Home Ownership Estate
3.[_Jprivate house / villa 4.|_iprivate house (quarter) / simple structured house / temporary house
B 5. _Jothers [please specify]
F A-9
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01 |[-BE Ry IR E 3 &K {10:00pm-11:30pm
02 P BRiE5E EriE e =~
03 |ZREEEREEEAE TR U | 9:30pm-11:30pm

(NBA Game of the Week)

04 |(Nike)Z=ERRIENGEE EARBRED Fix (12:30am-12:55am
05 |BRIM e BREERS TR E 7<% | 2:10am- 3:05am
06 |Adidas ERSATHFR HEARZG 10:50am-11:45am
07 INBA HOFE Rl 11:25am-12:20pm
08 ABEEREHE (French League) HEEREESR S (BE) 9:30am-10:00am
09 |ZE=#E1E (Transworld Sport) HARERE S (BE) 11:45am—-12: 15pn
10 (R EERCRHIER (Football World)  |EESREERE LS (BE) 12:15pm-12:45pm
11 (2B ERZEE (Sunday Sport)  |[fERRIEZRS [2:45pm~ 2:00pm
12 |(FYDHEBEEAE—F EENZRANZ S, 3:00pm— 3:30pm
13 |Aeon 5T B H A A 3:05pm— 4:00pm

¥ BEERHEE

A-10
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Ek$R (ball games)

 HiEEIEE

11 |BER (football) 41 |HE (athletics)

12 &5k (rugby) 42 |BE® (cycling)

13 |BEER (basketball) 43 |=3&F (triathlon)

14 {HEER (volleyball) 44 1H=ER (gymnastics)
u 15 {44558k (badminton) 45 |##g (Chinese martial arts)
| 16 SR (table tennis) u 46 BT (wushu)

17 |EZBK (squash) _"ff? Eaowy (equestrian)

18 [#85% (temnis) 48 [#88 (bodybuilding)

19 |tREREK (tenpin bowling) 1I%H] 28 (boxing)
| 20 |[BIHbEEER (lawn bowls) 50 |ZE (judo)
" 21 1#%EK (netball ) 71 1722538 (karatedo)

22 [SER (baseball) Hh2 |FrZE (taekwondo)

23 |==EK (softball) 73 |@3E (kendo)

24 IRKEK (cricket) o4 |®IE (fencing)

25 |SFEFRER (golf) 25 |EREET] (weightlifting & powerlifting )
26 |FBK (handball ) 56 [FEEHIEEIK (roller skating)
| 27 i85k (hockey) 57 ¥k (skating)
i 28 |KEK (ice hockey ) 58 |BTEE (shooting)

29 |ZEK (snookers) H 79 |BNEE (archery)

7k _HiEE] 60 |Z=;E (karting)

30 gtk (diving) 61 |2 (mountaineering)

31 {Fyk (swimming) 62 BF7FE M (orienteering )
32 [VEEEMN. (windsurfing) 63 |[B# (parachuting)
| 33 ¥ At (canoe) 69 |FABEE) (other sports)
| 34 [FEFRF (dragon boat)

30 |XIE (rowing)

36 [Y&7K (underwater)

37 |HF7K (water ski)

38 f[lﬂ)‘ﬂﬁ__(_yachting) s
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